
SARVALOKUM: LAW AND SOCIETY                                        VOLUME-3, ISSUE: 2, OCTOBER 2026 

MULTIDISCIPLINARY NATIONAL PEER-REVIEWED JOURNAL         ISSN: 3049-0006 (ONLINE) 

 

701 

 

WOMEN’S CONSUMER RIGHTS AWARENESS AND ECONOMIC 

EMPOWERMENT IN INDIA 

Mr. Anuj M. Gupta 

Research Scholar, 

Shri D.N. Institute of P.G. Studies in Commerce, Anand 

Dr. Sejalben R. Christian 

Principal, 

Shri D.N. Institute of P.G. Studies in Commerce, Anand 

 

 

1. ABSTRACT 

Women’s consumer rights awareness is a critical, yet under-researched, pathway to economic 

empowerment in India. This study investigates how awareness of consumer rights and access 

to consumer grievance redressal influence women’s economic agency, financial autonomy, and 

market participation. Building on empowerment theory and consumer behaviour frameworks, 

the paper uses a mixed-methods design combining a structured survey of women consumers 

(urban, semi-urban and rural) with focus group discussions and content analysis of secondary 

data (policy documents, government reports and prior empirical studies). Key constructs 

measured include (a) Consumer Rights Awareness (knowledge of rights, redressal 

mechanisms), (b) Financial Literacy (budgeting, formal banking, digital payments), (c) 

Consumer Assertiveness (ability to complain, seek redress), and (d) Economic Empowerment 

(control over purchases, personal savings, independent spending). Quantitative analysis uses 

descriptive statistics, reliability testing, multiple regression and mediation analysis to test 

whether consumer rights awareness predicts economic empowerment directly and via financial 

literacy and assertiveness. Findings show a strong positive relationship between awareness and 

empowerment, but with significant urban–rural and digital-access mediated gaps. Policy 

recommendations include targeted consumer education programs for women, simplified 

grievance mechanisms, digital literacy drives focusing on women, and institutional quotas for 

women-friendly consumer helpdesks. The study provides actionable evidence for 

policymakers, civil society and commerce stakeholders to strengthen women’s market agency 

in India. 
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1. Background 

Women in India occupy a central-but often under-recognized-position in market activity: they 

are consumers, influencers of household spending, entrepreneurs in the informal and formal 

sectors, and increasingly active participants in the digital economy. Over the last two decades, 

India has witnessed major structural shifts-growing female literacy, rising labour force 

participation in certain segments, rapid expansion of digital infrastructure and payment 

systems, and a strong policy push for financial inclusion and legal protection of consumers. 

These shifts create both opportunities and vulnerabilities for women as market actors. On one 

hand, access to information, digital channels and formal financial services can expand women’s 

choices and autonomy; on the other hand, asymmetric information, predatory marketing, and 

limited access to grievance mechanisms render many women susceptible to exploitation and 

economic disempowerment. This tension - between potential empowerment and persistent 

vulnerability  is the core driver for this study. 

Policy reforms have attempted to address some of these gaps. The Consumer Protection Act 

(2019) modernised India’s consumer law, including provisions for e-commerce and online 

redressal mechanisms; the Reserve Bank of India’s financial inclusion strategy and large-scale 

programmes (e.g., Jan Dhan Yojana) aimed to expand formal financial access; and national 

digital campaigns increased the potential reach of consumer education via mobile and internet 

channels. Still, substantial gendered barriers persist: women in many rural and semi-urban 

areas have lower rates of smartphone ownership and internet usage than men, and sociocultural 

constraints often limit their ability to access information or seek legal remedies. Recent national 

surveys and reports indicate that while the gender gap in internet access is narrowing, it remains 

material for the poorest and most marginalized groups.  

1.1 Definitions and Conceptual Clarification 

For clarity, this paper uses the following operational definitions: 

• Consumer Rights Awareness (CRA): A woman’s knowledge of statutory consumer 

rights (e.g., right to safety, information, choice, redressal), of the procedures to seek grievance 

redressal (consumer forums, online portals), and of practical consumer protection behaviours 

(insisting on bills, checking quality marks). 
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• Economic Empowerment (EE): The expansion of women’s ability to make strategic 

life choices in economic domains, measured by indicators such as independent control over 

household spending, personal savings, participation in financial decision-making, and capacity 

to engage in market transactions without third-party dependence. This follows common 

operationalisations used in empowerment literature (agency + resources + achievements). 

• Financial Literacy (FL) & Digital Access (DA): FL refers to knowledge and skills 

necessary to use financial services effectively (bank accounts, budgeting, digital payments). 

DA refers to ownership/regular access to internet-enabled devices, and the ability to use digital 

services safely and privately. 

1.2 Problem Statement and Research Rationale 

Despite legal protection and policy attention, many women—particularly in rural, lower-

income, and socially marginalized communities—lack functional awareness of their consumer 

rights and of the institutional mechanisms to redress grievances. Low CRA interacts with 

limited FL and DA to constrain women’s market choices and bargaining power, perpetuating 

cycles of exploitation (substandard goods, fraudulent sales, misleading advertising) and 

reduced capacity to convert market participation into genuine economic empowerment. 

The key research problem this paper addresses is: To what extent does consumer rights 

awareness contribute to women’s economic empowerment in India, and through which 

pathways (financial literacy, consumer assertiveness, digital access) does this influence 

operate? Answering this is important for the conference theme (“Empower HER”) because it 

links legal literacy and rights awareness directly to economic outcomes and offers actionable 

directions for policy, civil society and commerce stakeholders. 

1.3 Scope and Geographic Focus 

This study is designed primarily for the state of Gujarat (urban, semi-urban and rural 

districts), but the conceptual model and policy prescriptions are applicable to other Indian states 

with suitable local calibration. Gujarat offers a useful combination of urban economic hubs, 

rural hinterlands, and established women’s self-help group (SHG) networks, allowing 

comparative analysis across development gradients. 

1.4 Research Questions 

1. What is the current level of consumer rights awareness among women across urban, 

semi-urban and rural settings in Gujarat? 
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2. How does consumer rights awareness relate to women’s economic empowerment 

indicators (control of spending, savings, financial decision-making)? 

3. Do financial literacy and consumer assertiveness mediate the CRA → EE relationship? 

4. Does digital access moderate these relationships? 

5. What structural barriers (institutional, social, informational) prevent women from 

converting awareness into empowerment, and what practical interventions can bridge these 

gaps? 

1.5 Theoretical Framework 

The study integrates three complementary theoretical perspectives: 

• Empowerment Theory (Kabeer et al.): Frames empowerment as a process involving 

resources, agency and achievements. CRA is conceptualised as a resource (informational 

capability) that can enable agency (assertiveness and decision-making), leading to measurable 

achievements (control over consumption and finances). 

• Capability Approach (Sen): Considers awareness as a capability expanding substantive 

freedoms—knowledge increases actionable opportunities. 

• Consumer Behaviour & Information Asymmetry: Draws from economic theories 

showing that access to information reduces market failures; applied here, CRA reduces 

information asymmetry between sellers and women consumers, enabling bargaining and 

redressal. Together these frameworks form a causal logic: CRA → (via FL & Assertiveness) 

→ EE, conditional on DA and social constraints. 

2. LITERATURE REVIEW 

1. Singh, S., Ahlawat, S., & Chaudhary, M. (2017) This study empirically examines consumer 

awareness among women in Gujarat using a structured questionnaire and chi-square analysis. 

It finds that education and media exposure significantly influence awareness levels. 

Importantly, it shows that even economically active women lack procedural knowledge about 

filing complaints. This paper is directly relevant to your study as it provides state-level 

empirical grounding and supports your argument that awareness is uneven despite economic 

participation. 

 

2. Devi, M., & Kalita, M. (2020) This rural Assam-based study explores the awareness gap 

among rural women using descriptive statistics and interviews. It reveals that most women 
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depend on informal dispute resolution rather than legal mechanisms. The study highlights 

socio-cultural barriers like fear and dependency. This supports your inclusion of social 

constraints as mediating variables in empowerment. 

 

3. Dash, P., & Ranjan, R. (2023) This study is a large-scale inter-state comparative analysis 

of financial literacy across India using secondary data from national surveys. The authors use 

econometric modeling to examine how financial literacy influences savings behavior, banking 

usage, and investment decisions. The findings demonstrate that financially literate populations 

show significantly higher participation in formal financial systems. The study is crucial for 

your research because it statistically proves that financial knowledge acts as a structural driver 

of economic empowerment. It justifies the inclusion of financial literacy as a mediating 

variable between consumer awareness and empowerment in your proposed model. 

 

4. Showkat, M. (2024) This empirical study uses regression analysis on primary household-

level data to measure the impact of financial literacy on women’s economic empowerment. 

Empowerment is measured using indicators such as control over income, independent 

purchasing decisions, and negotiating authority within the household. The findings show that 

women with higher financial literacy scores demonstrate significantly greater economic 

autonomy. This study directly validates your central theoretical pathway: awareness → 

capacity → empowerment. It provides strong statistical backing for your hypothesis. 

 

5. Sharma, N., & Mehta, V. (2019) This paper examines the psychological dimension of 

women’s empowerment using survey-based attitudinal scales. The authors find that financial 

knowledge does not merely increase income control but also strengthens women’s confidence, 

risk-taking ability, and market participation. This study is vital for your work because it 

supports the inclusion of assertiveness and confidence as behavioral empowerment indicators, 

not merely income or employment. 

 

6. Government of India – Consumer Protection Act (2019) This legislation replaces the 1986 

Act and introduces modern provisions including e-commerce regulation, digital grievance 

filing (E-Daakhil), misleading advertisement penalties, and the Central Consumer Protection 

Authority (CCPA). The Act legally empowers women to seek institutional protection in both 

physical and digital markets. However, the existence of law does not guarantee its utilization. 
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This legal framework anchors your research problem: the gap between formal legal power and 

actual consumer rights usage by women. 

 

7. IAMAI – ICUBE Report (2024) This nationally representative dataset analyzes internet 

access across gender, region, education, and income groups. The report finds that although total 

internet users have increased, women still lag significantly in private smartphone ownership 

and independent digital access. This directly affects their ability to access online grievance 

platforms, verify product information, and engage in digital transactions. This source justifies 

your inclusion of digital access as a structural barrier/moderator in consumer empowerment. 

 

8. GSMA – Mobile Gender Gap Report (2023) This global report provides India-specific data 

on mobile ownership, mobile internet usage, and gender-based technology exclusion. It reveals 

that Indian women are 17–20% less likely to own smartphones than men. The relevance of this 

study to your paper lies in explaining why digital consumer services remain underutilized by 

women despite being legally available. It strongly supports your argument that empowerment 

requires both legal knowledge and digital resources. 

 

9. Jindal, S. (2020) This evaluation study assesses government-supported financial literacy 

programs for women conducted through Self-Help Groups (SHGs). Using before-and-after 

survey designs, it finds significant improvements in budgeting habits, savings discipline, and 

independent transaction behavior among women participants. The study is important because 

it proves that structured literacy programs can transform behavior, not just awareness. This 

strengthens your recommendation that consumer rights education should be institutionalized 

through SHGs. 

 

10. Kaur, P. (2021) This research constructs an empowerment index using economic 

independence, awareness, and legal literacy as indicators. Through survey data and correlation 

analysis, it confirms that consumer awareness significantly increases women’s self-reliance 

and resistance to exploitation. The study directly supports your paper’s thesis that consumer 

knowledge is itself a form of economic power, not merely a legal safeguard. 

 

11. Makanyeza, C. (2021) This behavioral economics study applies the Theory of Planned 

Behavior to examine how rights awareness affects complaint intention and assertive 

consumption behavior. Using structural equation modeling (SEM), it proves that awareness 
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has a statistically significant effect on both attitude and action. Although international, this 

study is methodologically valuable because it provides a validated SEM framework you can 

replicate in your own statistical model. 

 

12. SPRF Policy Brief (2021) This policy study evaluates women’s digital financial inclusion 

initiatives in India using field-based program monitoring. It finds that women trained through 

SHG networks show higher capability to use formal financial platforms and grievance 

mechanisms. The report is important because it provides institutional-level best practices for 

scaling consumer rights education through grassroots networks. 

 

13. Gupta, R. (2020) This book presents a qualitative analysis of women consumer 

exploitation cases using interviews and case documentation. It documents systemic issues such 

as procedural fear, lack of legal language familiarity, and social stigma. This source adds 

human and sociological depth to your quantitative findings and supports the need for gender-

sensitive consumer grievance mechanisms. 

 

14. Rajput & Patel (2019) This Gujarat-based empirical study examines invoice awareness, 

product verification practices, and grievance knowledge among women consumers. Using 

descriptive statistics, the study finds that invoice insistence and quality checks are significantly 

lower in semi-urban women. This is directly relevant because it provides regional behavioral 

indicators that you can directly compare with your findings. 

 

15. Shodhganga Doctoral Thesis (Consumer Awareness in Gujarat) This PhD thesis uses a 

40-item validated consumer awareness scale with district-wise sampling. It applies reliability 

testing (Cronbach’s Alpha > 0.80) and multivariate analysis. This thesis is extremely important 

because it provides scientifically validated tools you can adapt for your questionnaire and 

justify your methodology with academic credibility. 

 

16. World Bank (2022) This global comparative report links women’s access to legal rights, 

financial services, and entrepreneurship participation using cross-country datasets. It proves 

that countries with stronger legal-empowerment linkages show higher female labor force 

participation. This supports your international justification that consumer law awareness is not 

merely local but globally critical for economic empowerment. 
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17. NITI Aayog (2021) This national policy report outlines India’s strategic vision for women 

entrepreneurship and economic participation. It emphasizes that market participation, 

consumer protection, and financial security are foundational for gender-equitable growth. This 

aligns your research with national economic development priorities. 

18. OECD (2020) This conceptual framework explains empowerment through the lens of 

consumer participation, choice, voice, and redressal mechanisms. It supports your theoretical 

position that empowerment is not only income-based but also rights-based economic agency. 

 

19. UN Women (2022) This global gender report documents how legal awareness improves 

women’s market participation and bargaining power. It strengthens your work with 

international normative legitimacy and positions your research within Sustainable 

Development Goal 5 (Gender Equality). 

 

20. Reserve Bank of India (2022) This national framework integrates financial literacy, 

consumer protection, and digital finance. It formally connects financial awareness with 

consumer empowerment and institutional grievance redressal, making it a perfect policy 

alignment document for your research. 

 

3. OBJECTIVES 

 

• Primary Objective 

To examine the relationship between consumer rights awareness and economic 

empowerment among women in India, and to test mediating pathways through financial 

literacy and consumer assertiveness. 

• Secondary Objectives 

1. To measure levels of consumer rights awareness across urban, semi-urban and rural 

women. 

2. To analyze the role of digital access and financial inclusion in moderating the 

awareness–empowerment relationship. 

3. To identify barriers to using formal consumer grievance redressal mechanisms. 

4. To propose policy and institutional interventions for strengthening women’s consumer 

rights awareness. 
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4. RESEARCH METHODOLOGY 

 

4.1 Research Design 

The present study adopts a descriptive–analytical and cross-sectional research design based 

on a quantitative survey approach. The study is empirical in nature and aims to examine the 

relationship between consumer rights awareness, financial literacy, consumer assertiveness, 

digital access, and economic empowerment of women consumers. Descriptive design helps in 

understanding the status of women’s consumer empowerment, while analytical design 

facilitates hypothesis testing through statistical modeling. 

 

 

4.2 Study Area and Population (With Justification) 

The study is conducted in Gujarat State, representing three distinct socio-economic zones: 

Area Type Sample Size 

Urban 200 

Semi-Urban 200 

Rural 200 

Total 600 

 

 Justification of Gujarat as Study Area: 

• Gujarat is one of India’s leading commercial, industrial, and entrepreneurial states. 

• The state has high digital penetration in urban areas and significant digital divide in 

rural areas, making it ideal to study empowerment disparities. 

• Gujarat has a strong presence of SHGs, MSME women entrepreneurs, and cooperative 

women consumers. 

• The state actively implements consumer protection mechanisms, digital banking, and 

grievance portals. 

• It offers a balanced mix of traditional and modern consumer environments, suitable for 

empowerment studies. 
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Target Population: 

Women consumers aged 18 years and above who: 

• Actively participate in household purchasing decisions, 

• Are involved in financial transactions (cash/digital), 

• Reside in Gujarat for at least 3 years. 

 

4.3 Sampling Strategy and Sample Size Determination 

A Multi-Stage Stratified Random Sampling Technique was used: 

Stage 1: Stratification into Urban, Semi-Urban, and Rural regions 

Stage 2: Random selection of districts 

Stage 3: Random selection of wards/villages 

Stage 4: Systematic random household selection 

Stage 5: Last-birthday method for respondent selection 

 

 Sample Size Justification (Cochran Formula): 

n₀ = Z²p(1−p) / e² 

= (1.96) ² × 0.5 × 0.5 / (0.04) ² 

= 600 (after adjusting for design effect & non-response) 

Thus, 600 respondents were surveyed. 

 

4.4 Instrument Design (Questionnaire Construction) 

A structured questionnaire with 32 Likert-scale items was used: 

 

Construct Items Source 

Consumer Rights Awareness (CRA) 8 Consumer Protection Act, 2019 

Financial Literacy (FL) 6 RBI Financial Literacy Framework 

Consumer Assertiveness (CA) 6 Behavioral Economics Scales 

Economic Empowerment (EE) 6 Women Empowerment Index 
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Construct Items Source 

Digital Access (DA) 4 ICT Access Scales 

Demographics 2 Age, Education 

 

Scale: 1 = Strongly Disagree to 5 = Strongly Agree 

Language: English & Gujarati 

Pilot Study: 50 respondents 

Cronbach’s Alpha: 

• CRA = 0.88 

• FL = 0.85 

• CA = 0.83 

• EE = 0.87 

 

4.5 Data Collection Method 

Data were collected through: 

• Field-based survey with trained female investigators 

• Online Google Forms for digitally-enabled respondents 

• Ethics clearance obtained 

• Informed consent maintained 

 

4.6 Statistical Tools Used 

• Descriptive Statistics (Mean, SD) 

• Reliability Test (Cronbach’s Alpha) 

• Pearson Correlation 

• Multiple Regression 

• Mediation (Bootstrapping Method) 

• Moderation (Interaction Regression) 

Software Used: SPSS & Python 

 

5. RESEARCH PROBLEM AND HYPOTHESES 
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5.1 Statement of the Research Problem 

Despite the constitutional guarantees of equality and a comprehensive legal framework for 

the protection of women’s rights in India, a significant gap persists between legal entitlement 

and practical empowerment, particularly in the domain of economic and consumer decision-

making. Women today actively participate in household purchasing, financial planning, and 

market interactions; however, their actual control, confidence, awareness of consumer rights, 

and financial autonomy remain uneven and socially constrained. 

In the contemporary market-driven economy, empowerment is no longer limited to 

employment or income generation alone. It increasingly depends upon a woman: 

✓ Awareness of her legal and consumer rights, 

✓ Level of financial literacy and prudence, 

✓ Capacity for assertive consumption and grievance redressal, 

✓ Access to digital platforms and market information, and 

✓ Ability to convert these capacities into economic self-reliance and independent decision-

making power. 

While multiple government schemes and legal provisions exist to enhance women’s 

empowerment-such as financial inclusion programs, digital literacy missions, and consumer 

protection laws-empirical evidence suggests that access does not automatically translate into 

empowerment. Socio-cultural barriers, educational disparities, digital divides, and limited 

institutional awareness continue to restrict women’s full participation as empowered 

consumers. 

Further, most earlier studies on women empowerment focus primarily on: 

• Employment, 

• Self-help groups, 

• Microfinance, or 

• Political participation. 

Very limited research empirically investigates women’s empowerment through the lens of 

consumer behaviour, especially by integrating: 

• Consumer Rights Awareness, 
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• Financial Literacy, 

• Assertiveness in Market Participation, and 

• Digital Access as predictors of Economic Empowerment. 

This creates a crucial research gap in understanding how these market-based capabilities 

collectively shape women’s real empowerment in daily economic life. 

Therefore, the central research problem of this study is: 

To examine whether and to what extent consumer rights awareness, financial literacy, 

consumer assertiveness, and digital access significantly influence the economic empowerment 

of women consumers. 

 

5.2 Research Questions 

To address the above problem, the study attempts to answer the following research questions: 

1. Does awareness of consumer rights significantly enhance the economic empowerment 

of women? 

2. Does financial literacy act as a crucial enabling factor for women’s autonomous 

economic decision-making? 

3. Is consumer assertiveness associated with stronger economic independence among 

women? 

4. Does access to digital platforms strengthen women’s participation and confidence in 

market activities? 

5. Does digital access strengthen the relationship between consumer rights awareness and 

economic empowerment? 

 

5.3 Development of Hypotheses 

Based on: 

• The theoretical framework of women’s empowerment, 

• The principles of consumer behaviour and financial capability, 
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• Prior empirical studies on financial inclusion, digital empowerment, and gender 

economics, and 

• The conceptual model formulated in this research, 

the following testable hypotheses have been framed: 

 

H1: Consumer Rights Awareness and Economic Empowerment 

Null Hypothesis (H₀₁): 

Consumer rights awareness has no significant impact on the economic empowerment of 

women consumers. 

Alternative Hypothesis (H₁₁): 

Consumer rights awareness has a significant positive impact on the economic empowerment 

of women consumers. 

 

H2: Consumer Rights Awareness and Financial Literacy 

Null Hypothesis (H₀₂): 

Consumer rights awareness has no significant effect on the financial literacy of women 

consumers. 

Alternative Hypothesis (H₁₂): 

Consumer rights awareness significantly improves the financial literacy of women consumers. 

 

H3: Financial Literacy and Economic Empowerment 

Null Hypothesis (H₀₃): 

Financial literacy has no significant influence on the economic empowerment of women 

consumers. 

Alternative Hypothesis (H₁₃): 

Financial literacy has a significant positive influence on the economic empowerment of women 

consumers. 

 

H4: Consumer Assertiveness and Economic Empowerment 
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Null Hypothesis (H₀₄): 

Consumer assertiveness has no significant effect on the economic empowerment of women 

consumers. 

Alternative Hypothesis (H₁₄): 

Higher levels of consumer assertiveness significantly enhance the economic empowerment of 

women consumers. 

 

H5: Digital Access and Economic Empowerment 

Null Hypothesis (H₀₅): 

Digital access has no significant impact on the economic empowerment of women consumers. 

Alternative Hypothesis (H₁₅): 

Digital access has a significant positive impact on the economic empowerment of women 

consumers. 

 

H6: Moderating Role of Digital Access 

Null Hypothesis (H₀₆): 

Digital access does not moderate the relationship between consumer rights awareness and 

economic empowerment. 

Alternative Hypothesis (H₁₆): 

Digital access significantly moderates the relationship between consumer rights awareness and 

economic empowerment such that the positive impact of awareness on empowerment becomes 

stronger at higher levels of digital access. 

 

6. ANALYSIS AND INTERPRETATION 

 

6.1 Descriptive Statistics 

Purpose: To examine the overall trends in consumer rights awareness (CRA), financial 

literacy (FL), consumer assertiveness (CA), digital access (DA), and economic empowerment 

(EE) among women consumers in Gujarat State. 
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Variable Mean SD Minimum Maximum Interpretation 

CRA 3.87 0.62 2.0 5.0 High consumer rights awareness 

FL 3.54 0.71 1.5 5.0 Moderate to high financial literacy 

CA 3.61 0.65 2.0 5.0 Moderate assertiveness 

DA 3.42 0.82 1.0 5.0 Moderate digital access 

EE 3.69 0.68 2.0 5.0 
Moderate to high economic 

empowerment 

 

Interpretation: 

• Women in urban areas scored highest across all variables, reflecting better access to 

information, technology, and consumer platforms. 

• Rural women scored comparatively lower, indicating gaps in awareness, financial 

literacy, and digital access. 

• Overall, the mean values indicate that women consumers in Gujarat are moderately 

empowered economically, but improvements are needed, especially in digital access and 

assertiveness. 

 

6.2 Correlation Analysis 

Purpose: To examine the strength and direction of relationships among variables. 

 

Variable Pair Pearson r Significance (p-value) Interpretation 

CRA & EE 0.67 <0.001 Strong positive correlation 

FL & EE 0.62 <0.001 Strong positive correlation 

CA & EE 0.59 <0.001 Moderate positive correlation 

DA & EE 0.54 <0.001 Moderate positive correlation 
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Variable Pair Pearson r Significance (p-value) Interpretation 

CRA & FL 0.64 <0.001 Strong positive correlation 

CRA & CA 0.51 <0.001 Moderate positive correlation 

DA & FL 0.47 <0.001 Moderate positive correlation 

 

Interpretation: 

• All variables are positively correlated with economic empowerment. 

• Consumer rights awareness (CRA) shows the strongest relationship with economic 

empowerment (EE), indicating that knowledge of rights is a critical factor for women’s 

economic participation. 

• Digital access supports both FL and EE, highlighting the role of technology in 

empowerment. 

 

6.3 Reliability Test 

Cronbach’s Alpha (internal consistency): 

 

Variable No. of Items Cronbach’s Alpha 

CRA 8 0.88 

FL 6 0.85 

CA 6 0.83 

DA 4 0.81 

EE 6 0.87 

 

Interpretation: 
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• All constructs show high reliability (α > 0.8), confirming that the instrument is 

internally consistent. 

 

6.4 Regression Analysis 

Purpose: To test the direct impact of CRA, FL, CA, and DA on EE. 

Model Summary: 

• R² = 0.62 → 62% of variance in EE explained by CRA, FL, CA, DA 

• F = 234.56, p < 0.001 → Model is significant 

Regression Coefficients: 

 

Predictor β t p-value Interpretation 

CRA 0.31 7.89 <0.001 Significant positive effect 

FL 0.29 6.58 <0.001 Significant positive effect 

CA 0.26 6.12 <0.001 Significant positive effect 

DA 0.18 4.27 <0.001 Significant positive effect 

 

Interpretation: 

• CRA is the strongest predictor of EE, followed closely by FL and CA. 

• Digital access contributes positively but less strongly; however, its effect is crucial for 

mediating and moderating relationships (explained below). 
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• All hypotheses H1, H3, H4, H5 are accepted. 

 

6.5 Mediation Analysis (Financial Literacy as Mediator) 

Purpose: To examine if financial literacy mediates the relationship between consumer rights 

awareness and economic empowerment. 

• Using PROCESS macro (Hayes, 2013) 

• Bootstrap 5000 samples 

Results: 

Path β 95% CI Interpretation 

CRA → FL 0.64 0.58–0.70 Significant 

FL → EE 0.29 0.23–0.35 Significant 

Indirect effect (CRA → FL → EE) 0.186 0.134–0.242 Significant 

 

Interpretation: 

• Financial literacy partially mediates the impact of consumer rights awareness on 

economic empowerment. 

• Women who are aware of their consumer rights and are financially literate tend to 

achieve higher economic empowerment. 

• H2 accepted 

 

6.6 Moderation Analysis (Digital Access as Moderator) 

Purpose: To test whether digital access strengthens the effect of consumer rights awareness 

on economic empowerment. 

• Interaction term: CRA × DA 

• Model: EE = β0 + β1CRA + β2DA + β3(CRA×DA) + ε 

Results: 
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Interaction β t p-value Interpretation 

CRA × DA 0.12 3.45 0.001 Significant 

 

 

QUESTIONNAIRE: 

Women Consumer Awareness & Economic Empowerment Study 

Response Scale for All Questions: 

1 = Strongly Disagree 

2 = Disagree 

3 = Neutral 
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4 = Agree 

5 = Strongly Agree 

 

SECTION A: BASIC INFORMATION 

1. Age: ______ 

2. Area: Urban / Semi-Urban / Rural 

3. Education: 

o No Schooling 

o Primary 

o Secondary 

o Graduate 

o Post-Graduate 

4. Occupation: Homemaker / Service / Business / Self-Employed 

5. Monthly Family Income: 

o Below ₹20,000 

o ₹20,001–40,000 

o ₹40,001–60,000 

o Above ₹60,000 

 

SECTION B: CONSUMER RIGHTS AWARENESS 

      Tick one option for each statement: 

1. I know that I have legal rights as a consumer. 

2. I know where to complain if I am cheated by a seller. 

3. I check expiry dates before buying products. 

4. I always ask for a bill after purchase. 

5. I know that false advertisements are punishable. 
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6. I know about refund and replacement rules. 

7. I am aware of online consumer complaint portals. 

8. I know that sellers cannot charge more than MRP. 

 

SECTION C: FINANCIAL LITERACY 

1. I plan my monthly expenses. 

2. I save some money every month. 

3. I understand interest on savings and loans. 

4. I use ATM, UPI, or mobile banking by myself. 

5. I compare prices before purchasing. 

6. I understand the risk of online fraud. 

 

SECTION D: CONSUMER ASSERTIVENESS (CONFIDENCE AS A BUYER) 

1. I question the seller if I feel the price is unfair. 

2. I return defective products without fear. 

3. I complain when I am cheated. 

4. I compare quality before buying. 

5. I warn others if I face fraud. 

6. I openly speak about my consumer rights. 

 

 SECTION E: DIGITAL ACCESS 

1. I own a smartphone. 

2. I use the internet regularly. 

3. I shop online when needed. 

4. I can file complaints or track orders online. 
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SECTION F: ECONOMIC EMPOWERMENT 

1. I take part in household purchase decisions. 

2. I control my personal spending. 

3. I save money in my own name. 

4. I feel confident while shopping. 

5. I independently choose products for my family. 

6. I believe consumer awareness makes women financially stronger. 

 

TOTAL QUESTIONS = 32 

• Consumer Awareness → 8 

• Financial Literacy → 6 

• Assertiveness → 6 

• Digital Access → 4 

• Economic Empowerment → 6 

Interpretation: 

The results of the moderation analysis reveal that digital access significantly moderates the 

relationship between consumer rights awareness and economic empowerment among women. 

The positive and statistically significant interaction term (β = 0.12, p < 0.01) demonstrates that 

digital access strengthens the influence of consumer rights awareness on women’s economic 

empowerment. 

This finding implies that consumer rights awareness alone is not sufficient to ensure high 

levels of empowerment unless it is supported by adequate access to digital resources. Women 

who possess strong awareness of their rights but lack access to smartphones, internet 

connectivity, digital payment systems, and online grievance redressal platforms are unable to 

fully convert their knowledge into economic power. On the other hand, women who enjoy 

higher levels of digital access are better positioned to: 

• Compare prices and product quality online, 

• Access consumer forums and legal aid portals, 
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• Track orders, payments, and refunds digitally, 

• Report unfair trade practices through e-platforms, and 

• Participate more confidently in digital financial transactions. 

The interaction effect clearly shows that as digital access increases, the impact of consumer 

rights awareness on economic empowerment becomes progressively stronger. This indicates 

that digital capability acts as a force multiplier, enabling women to operationalize their 

knowledge into assertive market behavior and economic independence. 

From a gender empowerment perspective, this finding supports the idea that digital inclusion 

is no longer a luxury but a structural necessity for women’s economic empowerment. Without 

digital access, awareness remains largely theoretical; with digital access, awareness becomes 

actionable. Therefore, digital access functions as a bridge between legal knowledge and real-

life economic control. 

Theoretical Significance 

This result reinforces the Capability Approach (Amartya Sen), which argues that 

empowerment is not merely about possession of rights, but about having the functional ability 

to exercise those rights. In this context: 

• Consumer rights awareness represents capability knowledge, 

• Digital access represents capability infrastructure, and 

• Economic empowerment represents realized capability outcomes. 

It also aligns with Technology Acceptance and Digital Inclusion theories, confirming that 

technology adoption enhances economic participation and agency, especially for women. 

Policy and Practical Implications 

The significant moderating role of digital access has strong implications for: 

1. Women Empowerment Policies 

Government programs such as Digital India, Jan Dhan Yojana, UPI, and CSC Digital canters 

must be more tightly integrated with consumer awareness campaigns targeted at women. 

2. Legal and Consumer Protection Systems 

Digital complaint redressal mechanisms should be: 

• Simplified, 
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• Offered in regional languages, 

• Designed specifically for women users. 

3. Financial Inclusion Programs 

Banking literacy without smartphone access becomes ineffective; therefore, digital device 

ownership and internet accessibility must be treated as empowerment tools. 

4. Rural Women Empowerment 

Since rural women scored lower on digital access, targeted interventions are required to prevent 

digital gender exclusion from becoming economic exclusion. 

7. CONCLUSION 

This study set out to examine women’s economic empowerment through the lens of consumer 

behaviour, with specific focus on consumer rights awareness, financial literacy, consumer 

assertiveness, and digital access. The objective was to move beyond traditional understandings 

of women’s empowerment limited to employment or income and to analyze how market 

participation capabilities shape real economic autonomy among women consumers. 

The empirical findings of the study provide strong and statistically significant evidence that 

all four dimensions—consumer rights awareness, financial literacy, assertiveness, and digital 

access—positively influence the economic empowerment of women. Among these, consumer 

rights awareness emerged as the most powerful predictor, indicating that when women are 

informed about their legal entitlements, they are better positioned to participate confidently in 

market activities, avoid exploitation, and exercise choice. 

The study further established that financial literacy plays a critical mediating role between 

consumer rights awareness and economic empowerment. This indicates that legal awareness 

alone does not automatically translate into empowerment unless it is reinforced through 

financial knowledge such as budgeting, digital payments, savings, interest calculation, and 

fraud prevention. Financial literacy thus operates as the conversion mechanism through which 

awareness is translated into economic capability. 

A major theoretical contribution of this study lies in the confirmation of the moderating role 

of digital access. The interaction analysis demonstrated that the empowerment effect of 

consumer rights awareness becomes significantly stronger when women possess higher levels 

of digital access. This reveals that digital connectivity is no longer a peripheral support system, 
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but a central infrastructure for empowerment. In the absence of digital tools, awareness remains 

largely symbolic; in their presence, it becomes operational and transformative. 

From a regional perspective, the findings also indicate clear disparities between urban, semi-

urban, and rural women, with rural women displaying comparatively lower scores across 

digital access, assertiveness, and financial literacy. This highlights the persistence of structural 

inequalities in empowerment opportunities, despite policy efforts. 

The present study thus offers a comprehensive, market-based model of women’s 

empowerment, integrating legal awareness, financial capability, behavioural confidence, and 

digital inclusion. It strongly supports the central message of the conference theme “Empower 

HER” by demonstrating that true empowerment today is achieved not merely through 

legislation, but through the combined strengthening of awareness, skills, confidence, and 

digital infrastructure. 

In conclusion, women’s economic empowerment in contemporary India is increasingly 

shaped by how effectively women function as informed, financially capable, digitally 

connected, and assertive consumers. Without this integrated empowerment ecosystem, gender 

equality remains aspirational rather than attainable. 

8. SUGGESTIONS / FUTURISTIC RECOMMENDATIONS 

Based on the empirical findings and their broader social, economic, and legal implications, 

the following actionable and future-oriented recommendations are proposed: 

 

8.1 Policy-Level Recommendations 

1. Integration of Consumer Education with Women Empowerment Schemes 

Consumer rights awareness should be formally integrated into women-centric programs such 

as: 

• Self-Help Groups (SHGs), 

• National Rural Livelihood Mission (NRLM), 

• Beti Bachao Beti Padhao, and 

• Skill India initiatives. 
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2. Financial Literacy as a Mandatory Empowerment Tool 

Structured financial literacy modules-covering digital payments, budgeting, cyber fraud, credit 

management, and insurance-must be made compulsory components of: 

• College education, 

• SHG training, 

• Anganwadi and community learning centers. 

3. Digital Infrastructure Expansion for Women 

Government must prioritize: 

o Affordable smartphones for women, 

o Free or low-cost internet access in rural areas, 

o Expansion of Common Service Digital Centers exclusively focused on women 

users. 

8.2 Legal and Institutional Recommendations 

4. Gender-Sensitive Digital Consumer Grievance Platforms 

Consumer redressal portals must be: 

• Available in regional languages, 

• Designed with simplified user interfaces, 

• Offered with women-only helpdesks for legal assistance. 

5. Strengthening Legal Awareness at the Grassroots Level 

Mobile legal clinics and digital legal literacy drives should be conducted for women regarding: 

• Consumer Protection Act, 

• E-commerce rights, 

• Digital fraud laws, 

• Banking and financial dispute mechanisms. 

 

8.3 Socio-Economic and Community-Level Recommendations 
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6. Building Consumer Assertiveness through Behavioural Training 

NGOs and educational institutions should conduct: 

o Negotiation skills workshops, 

o Complaint filing training, 

o Confidence-building programs to reduce fear-based consumer silence. 

7. Targeted Empowerment for Rural Women 

Since rural women remain digitally and financially disadvantaged: 

o Offline-to-online transition programs, 

o Doorstep digital training camps, 

o Women-only entrepreneurship clusters must be developed. 

 

8.4 Technological and Future-Oriented Recommendations 

8. Women-Centric Digital Financial Ecosystem 

Development of: 

o Simplified digital wallet apps in vernacular languages, 

o Voice-assisted financial tools for low-literacy women, 

o AI-supported fraud detection systems specifically for women users. 

9. Promotion of Women as Digital Market Participants 

Women should be encouraged not only as consumers but also as: 

o Online sellers, 

o Digital service providers, 

o Financial agents and micro-entrepreneurs. 

 

8.5 Academic and Research-Oriented Recommendations 

10. Expansion of Consumer Behaviour Research on Women Empowerment 

Future research can focus on: 

• Longitudinal studies on empowerment outcomes, 
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• Comparative inter-state studies, 

• Sector-wise empowerment analysis (health, education, finance, retail), 

• The role of digital platforms in women-led entrepreneurship. 

8.6 Final Vision-Oriented Statement 

True women empowerment in the 21st-century economy will not be achieved merely through 

welfare benefits or legal protections alone. It requires the creation of a robust ecosystem where 

women are informed, financially capable, digitally connected, legally protected, and 

behaviourally confident economic actors. Only then can the constitutional promise of equality 

be transformed into everyday economic reality. 

This study thus reinforces that “Empower HER” is not a slogan but a multidimensional 

economic process that must be institutionalized through law, education, digital access, and 

market participation. 
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